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ADS ARE

o7X MORE
IMPACTFUL

AMONG A RECEPTIVE
AUDIENCE




Capturing ad impact
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— AD 1
EXPOSED
BRAND 1 -

Brand 1 is control group
for Brand 2

Advertisement in
shown in context
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—AD 2
EXPOSED
BRAND 2 -

Brand 2 is control group
for Brand 1

ZJ All respondents are

surveyed with brand
questions for both brands.
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seen seen

Brand A

Brand C
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Creative and
platform evaluation

1. Exposed groups are
compared to each other to
determine media effect

Brand KPI Brand KPI

2. Total effect is combined into
one score per format, device
and platform type

IMPACT

FACTOR




Digital ad formats ranked by awareness impact

OLV - Instream
Social - Instream

Retail - Homepage

Retall homepdge ads Display - Skin _

rank third amon g Audio - Preroll/Midrol

most impactful
formats for awareness

OLV - Qutstream

Social - Story/Reels

Retail - Product page

Social - Timeline

ix. 100

grOUpm- MeMo* Source: Kantar ContextLab x GroupM Benchmarks 2020-2023




<
(a]
w
p=

RETAIL

A KANTAR COMPANY




Digital ad formats ranked by awareness impact

1 e ix. 100

Online retaill ads 2x

as impactful when
displayed on the
homepage

Retail Homepage Retail Category Page Retail Product Page

grOUpm- MeMo* Source: Kantar ContextLab x GroupM Benchmarks 2020-2023




Digital ad formats ranked by awareness impact

Mobile m Desktop

2.

Non-homepage ads

are more effective
when viewed on
desktop

Retail Homepage Retail Category Page Retail Product Page

grOUpm- MeMo* Source: Kantar ContextLab x GroupM Benchmarks 2020-2023




Retail uplift on brand awareness

m Confrol In-market m Off-market

3.

Retaill ads have 65%
more impact on the
IN-Mmarket audience

Top-of-mind brand  Spontaneous brand Aided brand
awareness awareness awareness

A Significant .95 A Marginally significant .20 compared to control

groupm- MeMo* Source: Kantar ContextLab x GroupM Benchmarks 2020-2023




4,

Native ads have 10%
more impact than
regular ads

Gratle verzending f 20 Bezorgn, fde dag. s d* Gratle

Categorieén v Cadeaus & Inspiratie v Aanbiedingen v Zakelk  Ca

Sporten in de buitenlucht Select-Deals  Alles voor je tuin Duurzamer wonen bol 7-daagse bizar gose 2eals >

Gecreéerd door
de maestros avAnia
van espresso

Native:
In style of
platform

Gratig ves din f 20 Beus ol t weekend® Gratie retoumeren Select Orridek nu de 4 voordele

Categorieén v Cadeaus & Inspiratie v Aanbisdingen v/ Zakelik  Cademaksart

Sporten in de buitenlucht  Select-Deals  Allesvoorjetuin  Duurzamerwonen ol 7-daagse vzar gosce deals >

GECREEERD DOOR
UIIIA‘I.'I.I\ DE MAESTROS

VAN ESPRESSO
Regular:

Normal
banners




Characteristics of impaciful ads

Trustworthy

Relevant

Retail performs
sfrongly on positive ad
characteristics

Better quality

And low on the negatives » »
Too many ads

Intrusive

Repetitive

Source: Kantar Media Reactions 2023



Endemic: Sold
5 on platform
°

Endemic ads have 30%
more impact than non-

endemic

But only on impactful positions
such as homepage

Non-endemic:

Noft sold on
platform
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Mign Albert Hen Premmium voor €12 perjaar v 10%0pblo assortment v 220 snel digitaal sparen v 10 Mn Bonus Box aanbledingen v/ Exra korting met Premium Desk Wi-enspsaracoes  Winkels  Zakelik  Kiantensenvice

@ Producten  Bonus Recepten Meer v Q Waar ben je naar op zoek? Oniine bestellen & Infoggen v Q¢ 000

Deze week bij Albert Heijn

1e bestelling? Deze week €10 korting

Lavazza: gecreéerd Probeer Premium 1

door de maestros maand gratis

van espresso

Probeer nu > Probeer nu >
Win Albert Hein Premaum voor €12 perjaar v 10% op blo assartment v 2x70 snel digtaal sparen v 10 Min Banus Box aanbledingen v Exa koring met Premium Desks Win-enspaaractes  Winkels  Zshellk  Kisrtensevice
@ Producten Bonus Recepten Meer v Q Waar ben je naar op zoek? Onfine bestellen & Inloggen v Q& o0

Deze week bij Albert Heijn

Kleur Je maaltild met groente of fruit Vanavond op de BBQ 1e bestelling? Deze week €10 korting

De nieuwe Toyota Probeer Premium 1

bZ4X. Onze 100% maand gratis
elektrische SUV
Ontdek de bz4x > Probeer nu >



n Positioning is key: homepage > product page
n Product page ads work better on desktop

n Use retailer data: +65% impact among in-market

n Audience is more open towards native ads

Endemic works, but only on outstanding positions
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